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Abstract

Understanding tourists' perceptions of community tourism participation can give in-
sight into tourists' general attitudes toward the development of local tourism. A theo-
retical model of community-based sustainable tourism is established to explain sig-
nificant components of resident involvement (environmental dimensions; socio - cul-
tural dimensions; socio-economic dimensions) and these three components in terms of

individual involvement in the development of the rural services sector.

This study examined the interactive model of resident perceptions of community-
based tourism involvement at the area of local villages in the Liudui Hakka Cultural
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Park, and Taiwan Indigenous Culture Park, Pingtung in Taiwan. A questionnaire sur-

vey was conducted to apply the SPSS 21.0 software to recognize the proposed

framework through descriptive statistical analysis, factorial analysis, and multiple re-

gression model.

Understanding residents' various perceptions of tourism participation in the influence

of participation in tourism development can lead to progress in managing tourism

growth. Empirical results indicate that an increase in the environmental, socio-cultural,

and socio-economic dimensions of tourism participation would result in a greater at-

titude towards the community's contribution. The proposed framework in this study

can help practicing managers understand an improved insight into the real needs of

community-based tourism, the matter that could lead to their tourism involvement.

Keywords: tourism involvement, residents’ identification, participation of community;

confirmatory factor analysis; multiple regression model

Introduction

The increased participation of
rural residents is often impacted by the
identification of residents in the com-
munity. (Lengerer, Steinfiihrer, &
Haartsen , 2022; Elshaer, Moustafa,
Sobaih, Aliedan, Azazz, 2021; Balles-
teros & Ramirez, 2007). Their studies
found that the tourists’ identification of
their comminutes can be a main feature
to encourage rural residents' involve-
ment to participate in tourism devel-

opment.

In recent years, rural residents’
community involvement played a key
prediction in the formation of rural
residents' community participation in

the tourism (Jia, Liu, Li, Sun and Yeh,

2022; Elshaer, Moustafa, Sobaih,
Aliedan, Azazz, 2021; Eshliki, &
Kaboudi, 2012; Frauman, & Banks,
2011). A recent study in the Kingdom
of Saudi Arabia (KSA) accomplished
by Elshaer, Moustafa, Sobaih, Aliedan,
Azazz, 2021, indicated the direct im-
pact of women's empowerment (psy-
chologically, politically, and socially)
and the perception of tourism in-
volvement on sustainable tourism de-

velopment.

The related paper completed by
Lengerer, Steinfiihrer, & Haartsen
(2022), contributes to the existing lit-
erature through a survey on the par-
ticipation of older villagers in their
communities in an ageing rural area in

Germany. This study recognized six
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groups differentiated according to four
types of participative practices and two
main foundations for non-participation
within community participation in the

tourism in Germany.

The participation of rural tourists
in tourism development in local com-
munities may differ from the perceived
benefits or costs of community devel-
opment. One possible reason might be
that local communities should get fi-
nancial benefits to encourage local
residents who have positive attitudes
towards community participation in
tourism. Research has revealed that the
necessity of the Greek agriculture from
the State and EU protection reshape
and protect the identities of urban and
rural populations strongly influence
individual decisions on local commu-
nity development (Papacharalampous,
2021).

Kittitornkoola, Vandergeestb, and
Kittiwatanawongc (2019) stated that
government support and recognition
and NGO support in the early stages
were essential to help successful
community management at the desti-
nation. Thus, community tourism de-
velopment well organised by local au-
thorities has played an important role
in supporting the tourism industry in
various rural towns. (Zahra, & McGe-
hee, 2013; Frauman, & Banks, 2011;

Bachleitner & Zins 1999, Allen, Long
&Perdue 1993).

Previous studies by Chang and
Huang (2010), Yeh and Kao (2006)
and Chiang and Yen (2003) have used
Homans’ Social Exchange Theory
(1958) to explain the relationship be-
tween the factors that influence resi-
dent attitudes community participation
in tourism. The theory has been de-
scribed as a descriptive tool for the
discussion of attitudes towards tourism
development from the perspective of

the individual respondent.

In 2019, the Tourism Bureau,
Ministry of Transport and Communi-
cations selected the top 10 charming
towns that offer interesting experiences
for a joyful holiday to visitors. The
objective was to promote local charac-
teristics of the distinctive culture of
Taiwanese townships, attracting do-
mestic and international tourists and
promoting a more in-depth style of
tourism in small towns. Located in
Neipu Township, Pingtung County, it
is an attractive city within an hour's
drive of Kaohsiung City in Taiwan.
Pingtung County is the southernmost
county of Taiwan. With the recent de-
velopment of vacation tourism as a
well-known global phenomenon, sev-
eral regions in Taiwan started to focus

on tourism as a way of helping local
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community involvement in tourism.

Its objectives are as follows: 1.
Examine the main components of
residential preference for community
participation in urban tourism; 2. Ex-
plore the impact of community en-
gagement residents' preference on the

behavioural intention of participate.

Literature Review

Community Involvement and Tourism

Development

The process of tourism develop-
ment in urban settings commonly de-
livers a mixture of benefits and costs to
the impacted communities. Many
scholars have observed that residents
compare positive and negative tourism
impacts as part of a process of reaching
a judgment about community partici-
pation in the tourism (Lengerer, Stein-
fiihrer, & Haartsen (2022). According
to a study conducted by Dyer, Gursoy,
Sharma, and Carter (2007), many re-
gional and coastal areas in Australia
have built the tourism industry differ-
ently from how it is practiced at leisure

levels in urban surroundings.

Previous studies have categorized
community as a specific living area
that has common goals, beneficial rela-

tions, organizations, and a feeling of

identification (Hsu 2005; Atkinson &
Cope 1997). Hsu (1997) has empha-
sized that community development in-
volves coordination and public in-
volvement as well as spontaneous col-

lective growth.

Additionally, community-based
sustainable tourism has become gradu-
ally popular because it can provide
economic benefits to peoples at local
towns and superior connections for
visitors to experience various things at
tourism destinations (Bramwell &
Lane, 1993; Shrestha, Stein, & Clark,
2007).

Local residents may have ex-
treme positive attitudes towards tour-
ism developing activities when they
profit from developments. The previ-
ous research has suggested that tourism
can play an important role in commu-
nity development and brings positive
benefits to local societies and residents
(Jia, Liu, Li, Sun and Yeh, 2022;
Briedenhann and Wickens 2004; Gur-
soy, Kim & Uysal 2004). Eshliki and
Kaboudi, (2012) have reported that the
development of tourism also influences
the quality of life for community
members and the extent of their com-

munity participation in the tourism.

From the community perspective,

tourism development may be measured
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the development of activities involving
spontaneous participation, standardiza-
tion and trust amongst the local in-
habitants (Rohe, 2004). Another re-
lated study by Frauman and Banks
(2011), suggested that resident types
and their assessments of environmental,
cultural and economic attributes play a
major role in forming resident percep-
tions of community participation in

tourism.

Communication involvement is
the critical feature in affecting com-
munity development through interac-
tion between residents and community
education and the improvement of liv-
ing environment (Jia, Liu, Li, Sun and
Yeh, 2022; Chang & Song, 2010; Kuo
& Wang, 2004; Shi 1996). To under-
stand and improve community tourism
development, it needs to look at resi-
dents’ thoughts and behaviors as well
as other human, physical and economic
resources. Specifically, this study ex-
amines the effects of individual pref-
erence of community involvement of
residents on individual intention to-
wards community development at local
towns in Taiwan from a local tourists’

perspective.

Social Exchange Theory as Research

Foundation

The social exchange theory de-

rives from Blau’s (1964) Book titled
Exchange and Power in Social Life
which discusses exchanges as well as
rights and interests. It is based on the
theory of social behavior and combines
the influences of social realism to
modify and strengthen the application
areas and shortcomings of social ex-
change theory and behaviorism (Tsai,
2010). The research findings suggest
resident involvement in tourism de-
velopment must include different ex-
change relations such as language,
money, behavior and even attitudes.
few empirical studies examined the
involvement in tourism development at
urban towns, including diverse three
aspects of environmental, socio-eco-
nomic, and socio-cultural attributes of
community involvement aspects, and
the simultaneous links among per-
ceived involvement and behavioral in-
tention to participating tourism devel-

opment among residents.

Research Method

According to the social exchange
theories, the perception of individual
preference of community involvement
affects individuals’ attitudes, which is
usually determined after involvement
in related activities of tourism devel-
opment. A theoretical framework has
been developed and proposed to in-

crease a deeper understanding of the
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core research theme by adopting
Lengerer, Steinfiihrer, & Haartsen
(2022) and Elshaer, Moustafa, Sobaih,
Aliedan, Azazz, 2021; Andereck, Val-
entine, Knopf, & Vogt, (2005) studies.
Thus, the following framework and
subsequent hypotheses was proposed

(see Figure 1). This study examines the

importance of resident evaluation of
tourism impacts is considered an inde-
pendent variable of community par-
ticipation, formed by community

agreement.

Research Framework

H1

H2

H3

Based on the above literature,

this study hypothesizes that:

Hypothesis 1: environmental dimen-
sions of involvement will have a
significant and direct positive in-
fluence on individual community

participation.

Hypothesis 2: socio-cultural dimen-
sions of involvement dimensions
will have a significant and direct
positive influence on individual

community participation.

Hypothesis 3: socio-economic dimen-
sions of involvement will have a

significant and direct positive in-

fluence on individual community

participation.

Research Design

The instrument of the question-
naire consisted of three main sections:
(1) community involvement stages; (ii)
attributes related to tourism participa-
tion dimensions; and (iii) overall
socio-demographics of respondents.
These attributes evaluated participation
on tourism development were selected
from studies by Valentine, Knopf, &
Vogt (2005). These attributes of evalu-
ating the dimensions of community
involvement were determined from

studies by Lengerer, Steinfiihrer, &
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Haartsen (2022) and Andereck, Valen-
tine, Knopf, & Vogt (2005). According
to this approach, 18 items consisted of
environmental, socio-economic, and
socio-cultural attributes were consid-
ered to understand features of the of
community involvement. In this data
collection of the present study, targeted
respondents were asked to evaluate
using 5-point Likert scales to evaluate
three aspects of environmental,
socio-economic, and socio-cultural at-

tributes of community involvement.

The area of local villages in the
Liudui Hakka Cultural Park, and Tai-
wan Indigenous Culture Park, Ping-
tung were both selected for the study
as the research location, and data col-
lection was conducted September 2020
and December 2020. A purposed sam-
ple was drawn from community resi-
dents of the Pingtung county. Of 400
questionnaires were distributed and
332 were returned to be seen as valid
responses. At the time of the data col-
lection, the respondents to join this re-
search by completing these question-
naires were from the Pingtung county
in Taiwan. For this reason, most of
tourists are recognized to be residents

as research target respondents.

The reliability analysis of the
formal questionnaire shows an internal

consistency of cronbach's alpha 0.858

for community involvement stages (18
items), cronbach's alpha 0.815 for
tourism participation dimensions (3
items). Cronbach’s Alpha for the reli-
ability of all concepts is higher than
0.8 (Cole, 1987). The consistency of
the internal data meets the standards,
demonstrating a good consistency of
the research measure. Frequency dis-
tribution of the socio-demographics
variables was conducted in order to
recognize the respondents’ shape in the
study.

Results

Profile of Respondents Analysis

Given the respondent’s charac-
teristics, it is important to clarify the
overall profile of respondents’ socio-
demographic variables towards urban
tourism. The attribute analysis of resi-
dent backgrounds shows that 150 re-
spondents were male (45.5%), 180 fe-
male (54.2%) and 3 respondents
skipped the gender question. In terms
of marital status, 236 subjects (71.1%)
were married, 89 (26.8%) were unmar-
ried and 7 (2.1%) indicated “Other”.
Regarding age, 38 respondents (11.4%)
graduated from high school or voca-
tional school, 177 (53.3%) from col-
lege and 111 (8.1%) from graduate
school, and 6 (1.8%) indicated “Other”.
In relation to average monthly salary

of 58 respondents (17%) is under USD
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300, 50 respondents (15.%) between
USD 301 and USD 700 and of 182 in-
terviewees (54.8%), between USD 701
and USD 1000 in the sample, 42 re-
spondents (12.1%) between USD1001
and USD 4000. 327 respondents

(98.8%) will occasionally to participate

in activities related to community
tourism and 5 interviewees (1.2%)
have not participated in meetings or
workshops related to community tour-

1sm.

Inter-Constructs Correlations among
Constructs of Community Involvement

and Communication Participation

The results from the correlation
analysis, as shown in table 4.1 provide
a summary of the individual commu-
nity involvement and communication
participation. The results also provide
strong evidence that residents’ percep-
tions of ‘three categories dimensions of
involvement’ are completely associated
with behavioural intentions toward
communication participation. The
findings of this study signify an im-
portant phase forward in understanding
the relationship between involvement
are completely associated with behav-
ioural intentions toward communica-

tion participation by examining the

Table 4.1 Descriptive Statistics and Constructs Correlations

Constructs 1 2 4 mean | S.D
behavioural
socio-econ ) intentions
) ] socio-cultur
environ- omic ) toward
) al dimen- )
mental dimen- i communica-
) sions ) o
sions tion partici-
pation

environ- 0.72
mental di- 1 0 0.557** 593%* 2.69
mensions
socio-econom 550%* 339%* 0.80
ic 0. 1 3.26
dimensions
socio-cultural 0.808

. . 0.557** 0.550%** 0.660** 2.72
dimensions
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behavioural 0.85
intentions
toward com- | 0.593%%* 0.339** .0.660** 1 2.81
munication
participation t
Table 4.2 The Regression Results Predicting Individual Participation
On Tourism Development
R
. 2=0.520 DF=3
Regression . S1G.=0.00
. (R2adj.) F=118.58 VIF
Equation 1 .
Adjusted
=0.516
Standard- Results
Independent .
) ized .
Variable — T statis- o
Coefti- ) P statistic
Dependent . tic
. cients
Variable
(Beta)
Environmental 1.8 H1:
Dimensions of supported
Involvement to
behavioural
) } 0.387 7.54 0.00%**
intentions to-
ward commu-
nication par-
ticipation
socio-economic H2:
dimensions of supported
involvement to
behavioural 0.136 2.65 0.00%** 1.78
intentions to-
ward commu-
nication par-
98

The International Journal of Organizational Innovation

Volume 15 Number 4, April 2023




2023-1295 1JOI
https://www.ijoi-online.org/

ticipation

socio-cultural
dimensions of
0.502
Involvement to
behavioural

) ] 0.370
intentions to-
ward commu-

nication par-

ticipation

H3:

0.00%%* supported

2.58

Note: p<0.05 indicated by *; p<0.01 indicated by **; p<0.001 indicated by ***

hypothesized relationships anticipated

in the conceptual model.

The results in Table 4.2 are used
to test Hypotheses 1, Hypotheses 2 and
Hypotheses 1which state that the three
dimensions of involvement in the re-
search model. These purposed relations
among constructs were positively re-
lated to the participation on tourism
development among local tourists.
Thus, hypothesis 1, hypothesis 2, and
hypothesis 3 were significantly and
positively supported. Data suggest that
the environmental dimensions of in-
volvement (Beta =0.387, p=0) has a
strong influence on the participation on
tourism development in the regression
result. The results also indicated that
the individual intension toward par-
ticipation on tourism development
were significantly affected by
socio-cultural dimensions of involve-

ment (Beta =0.370, p=0) and
socio-economic dimensions of in-
volvement (Beta =0.136, p=0).

Residents not only be involved
with the tourism development by the
perceived benefits toward economic
grown and they are motivated and en-
couraged to be working on environ-
mental and cultural protection-related

matters at local communities.

The results indicated all of three
types of the dimensions of involvement
seem to have major affects components
on individuals’ intension toward par-
ticipation on tourism as statistical evi-
dence in the research model. As a re-
sult, the multiple regression examined
these three types of the dimensions of
involvement in relation to behavioural
intentions as the dependent variable

(see Regression Equation 1, Table 4.2).
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This result suggests that tourist’s per-
ception of the ‘three types of the di-
mensions involvement’ have an im-
portant effect on tourists’ behavioural
intentions toward the tourism devel-

opment in an urbane tourism setting.

Discussion and Suggestions

An understanding role of tourism
involvement, drawn from local resi-
dents’ attitudes and behaviors, is cru-
cial to the description and prediction of
the involvement for tourists’ behavior
within tourism development. This sta-
tistically significant result suggests that
the greater the level of personal in-
volvement established by residents to
join tourism activities in the urban area,
the greater the likelihood that they will
participate and spread positive word-
of-mouth about a tourism destination.
In the other words, residents can be
more likely to participate and support
tourism development while they per-
ceive the main long-term profit from
direct or indirect environmental, and
cultural protection and related eco-
nomic benefits from the activities of
tourism development. In the rapidly
competitive tourism market, urban
tourism industry is seeking ways by
which they can communicate exclusiv-
ity to the local people by encouraging
residents and tourists in an effort to

improve tourism development.

This study clearly provides urban
tourism managers with an insight into
possible strategies that may help resi-
dents to focus on the positive recogni-
tion on themselves and to enhance the
intension to contribute local urban area
in tourism. The present study provides
a better basis to explain the role of
tourism involvement in relating to
tourists’ attitudes and behaviors to
tourism development. Government
policymakers should understand local
tourism impacts in concerning their
behavior and active decisions to adjust
development strategies when necessary
and organize community meetings and
workshops. Thus, residents are en-
couraged to participate in community
activities together to enhance cultural
and environmental-related meaning
and authenticity. Residents should ac-
tively participate in community or-
ganizations, reform them, recruit
members and strengthen the efficacy of
community development associations
and their policy implementations in
order to connect residents with gov-
ernment departments. Some options for
tourism bureaus or tourism industries
to establish outstanding levels of tour-
ism events offering notable pleasures
toward environmental or cultural is-
sues for the tourists who are visiting a

destination.

Some issues may be examined in
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future research. It does need to be ac-
knowledged that alternative ap-
proaches could have been used to ex-
amine how tourists’ attitudes and be-
haviors to tourism development be af-
fected by individual characteristics and
motivational-related factors. Future
research is necessary to examine and
refines the final assessment of the
questionnaire for the variables devel-
oped in this study. Further studies
could also look to use different data
testing of these scales with a better va-
riety of subjects will be supportive in
reaching more reliable and valid

measures of the constructs.
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